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Tech Innovator’s Expansion Into
Product Design Enables Agents to

Sell in Their Sleep

il Levinson, managingpartnerof Levinson & Associstes,
Bhaommmtechmltgﬁﬂfmhmemem
try, constantly integrating — and inventing — digital sols-
tions tomake agents’ lives sasier In this @A, Levinson discuss-

eg hiis latest innovation: a proprietary prodoct called Lighteing
Issue Ternd™ which agents can literally sell in their sleep — online.

(}: What inspired you to create Lightning Term?

A: Tt's an exact sclution to the charges that are going on in our
industry; agents and consnmers are getting more comfortabls
using the internet. S0l created a product tiak an agent can park
on theirwebsite and social media and even email blast, and the
consumer can just dick on the link, ron a quote, answer three
health questions and get approved instanthy. The policy gets
mailed in 48 houss. The agent does literally nothing,

(1 Are consumers comfortable buying insuramce
online?

A: Today, mamy prefer to buy ooline. Twenty yearsago, the
normal way to buy a policy was having an agent show op at
your house on a Tuesday at 8 p.m. Many people today don't
want that bassle, because they'te too busy or they don't
trust a stranger in their house.

(}: What about agents who prefer to sell face-to-face?
A: Lightning Term doesn't mean a total change inhow you
sell. It's an add-on. You can just add it to your website, and
I don't care what type of agent you are thess days, you need
to have an ooline presence.

(: What other benefits does the agent experience by
selling Lightning Term?

A: Becanse it's a amaller face amount, the smaller polides
will gell themselves online whils you fooas your stention on
the larger ones. Also, it works as a lead generator; whes
sommeons runs & quote, and they want something more
than the $100,000.00 max face amount, they'll pick up the
phone and call you. And it also just improves yoor oversl
branding and your ooline presence.

(1: Tell me more about the product itself.
A: It's a 10, 20-, and 30-year term, and theres one rate

regardless of smoker or nonsmeker ormale or female, Plus,
it comes with a free college scholarship for all policyowners.

(}: How have you seen this product impact agents?

A: The older generstion is getting more comfortable
with coline marketing, using this as an easy introduction.
Younger agents are excited to finally have something like this,
Plus, P&C and heelth agents and agencies, who have never
sold life insurance before, say its an easy way to expand
their bosiness.

(}: What's next?

A: We've seen 5o much success in a very short time with
Lightning Term, and we want to do the same with another
big muarket in life ight nomw, whichis final expense. Sowe're
in the process of lannching the first ever, zern-agent-involve-
ment final expense product, incliding a free callege scholar-
ship andlead program.

Start selling in your sleep - it's easy!
Get your free link, and download
Levinson's white paper, "Using Social
Networking to Increase Sales” at
www.LightningTermLife.com.
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